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NESTLE WATERS’ ENVIRONMENTAL POLICY
The 3x3 approach

1.

Water

Care

3.

Recyling 

Packaging

MEASURE
Soundly-based KPI

Externally reviewed

OPTIMIZE
Commitments

Engage in R&D

ENGAGE
Share expertise

Education

2.

CO2 & 

Energy



Nestlé Waters – Corporate Presentation 2009 

E
N

V
IR

O
N

M
E

N
T

1.1- WATER CARE – MEASURE  
0.0009% of the worldwide water withdrawals

Sources:

Total fresh water withdrawal: Shiklomanov, I.A. World water resources and water use: present assessment and outlook for 2005. In F. Rijberman, ed. 

World water scenarios: analysis (Chapter 12), World Water Vision, 2000.

Nestlé / Nestlé Waters consumption: Nestlé, The Nestlé Water Management Report, 42 pages, 2007.

Water

Care

Water

Care
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1.1- WATER CARE – MEASURE 

Comparison of beverages’ water footprints

Water

Care

Water

Care

Sources:

RDC – Global Environmental Footprint (BW)

Water Footprint Network (other beverages)

WWF (Soft Drinks)
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1.2- WATER CARE – OPTIMIZE 
Reducing the amount of water used

Water

Care

Water

Care

1,22 1,16 1,09 0,98 0,86 0,81 0,76
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Additional water

Bottled water

Source: 

Nestlé Waters - NEST

-30%
additional water use

over the 4 past years

Water use in Nestlé Waters
(Manufacturing)

Commitment NWMT 2009: -5%   
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1.2- WATER CARE – OPTIMIZE
Respect local resources

Water

Care

Water

Care

Well 43b

Source:

Nestlé Waters – Water Resource Management
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1.3- WATER CARE – ENGAGE 

Work with local communities

Water

Care

Water

Care
The Vittel’s 

Case Study: 

AGRIVAIR   
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1.3- WATER CARE – ENGAGE
Support water education worldwide

Water

Care

Water

Care
 Mission: promote awareness, appreciation, knowledge and stewardship 

of water resources through water education

 #1 water-education organization worldwide, created in 1984
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1- WATER CARE
Conclusions & key messages

IF YOU WANT TO SAVE WATER, DRINK NW.

NW uses 0.0009% of available freshwater worldwide

NW has reduced by 30% its additional water use (0.76 L / L) over the 4 past years

Bottled water is the most water-efficient beverage

NW shares with hundred of thousands children worldwide about the importance 

of preserving water resources

WATER SCARCITY

 NW KEEPS WATCH OF FRESHWATER BIODIVERSITY
NW works with local communities as to not withdraw more water from an aquifer than its 

replenishment capacity allows

NW has developed an incomparable expertise in groundwater resources stewardship 

& management

Through its preservation actions, NW preserves over decades the original

qualities of its groundwater resources

LOCAL RESOURCE MANAGEMENT
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2.1- CO2 & ENERGY – MEASURE  

Drinking in individual’s impact

Source: 

Ecointesys - 2009

CO2 &

Energy

3% 3%

European consumer

http://images.google.fr/imgres?imgurl=http://upload.wikimedia.org/wikipedia/commons/1/13/Eu-2-drapeau.png&imgrefurl=http://commons.wikimedia.org/wiki/File:Eu-2-drapeau.png&usg=__HGvUBvTNfBvzgOSj5qqNlmV21-E=&h=531&w=799&sz=22&hl=fr&start=1&tbnid=qeJRaRObdmGcYM:&tbnh=95&tbnw=143&prev=/images%3Fq%3Ddrapeau%2BEU%26gbv%3D2%26ndsp%3D21%26hl%3Dfr%26safe%3Dactive%26sa%3DN
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1,5L daily consumption

(Share of Throat)

2.1- CO2 & ENERGY – MEASURE  

Beverages: Consumption vs. GHG emissions

CO2 &

Energy
GHG emissions

(eq CO2)

Source: 

Ecointesys – 2009

Average European consumer

European consumer

http://images.google.fr/imgres?imgurl=http://upload.wikimedia.org/wikipedia/commons/1/13/Eu-2-drapeau.png&imgrefurl=http://commons.wikimedia.org/wiki/File:Eu-2-drapeau.png&usg=__HGvUBvTNfBvzgOSj5qqNlmV21-E=&h=531&w=799&sz=22&hl=fr&start=1&tbnid=qeJRaRObdmGcYM:&tbnh=95&tbnw=143&prev=/images%3Fq%3Ddrapeau%2BEU%26gbv%3D2%26ndsp%3D21%26hl%3Dfr%26safe%3Dactive%26sa%3DN
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2.1- CO2 & ENERGY – MEASURE  
Global Environmental Footprint: a sound monitoring tool

CO2 &

Energy
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Source:

RDC – Global Environmental Footprint

2.2- CO2 & ENERGY – OPTIMIZE

3 fields of actions to optimize our footprint

CO2 &

Energy
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 140

 117

 83   

 100  

2004 2005 2006 2007 2008

Bottled Water Prod°

Energy Consumption

Energy use ration

23,1 Mds L

6,6 Mds MJ

2.2- CO2 & ENERGY – OPTIMZE  

Production (18%) – Reduce energy use

CO2 &

Energy

Commitment 09:

-5%
-17%

../../../../nwtoppanma/Documenti 2009/20091112-RAI_TRE-TG3_TRENTINO_ALTO_ADIGE-182302435.ASF
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2.2- CO2 & ENERGY – OPTIMZE  

Transport (27%) –Nestlé Waters’ 5-tier policy

CO2 &

Energy

1- Use alternative transport modes wherever possible

2- Explore new technologies

3- Produce closer to the consumer

4- Improve truck utilization

5- Manage carriers actively
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2.2- CO2 & ENERGY – OPTIMZE  

Transport - SANPELLEGRINO example 

Inter modal Transport (truck+train) 

Germany- March 2009  34% volumes  of 

Sanpellegrino for  Germany moved to train     

- 3’200 trucks 

- yearly reduction of 2’000 tons of CO2  

emissions by 2010; 

France beg. 2009  from 5 to 22% inter 

modal  share

Italy total  around 30% train – 435 Mio Km.ton

28% % Cepina (Levissima)

32% San Giorgio ( Nestle Vera)

 15.000 tons CO2 saved   in 2008 



Nestlé Waters – Corporate Presentation 2009 

E
N

V
IR

O
N

M
E

N
T

Packaging weight per L produced

2004 2008

-20%

2.2- CO2 & ENERGY – OPTIMZE  

Packaging (55%) – Use less and less plastic

Commitment NWMT 2009: -3%   

CO2 &

Energy
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North-America

152,400

Europe 

11,300

Latin America

80,200

Asia

40,600

Middle-East & Africa

12,600

CO2 &

Energy

2.3- CO2 & ENERGY – ENGAGE 

300,000 trees planted (2006-2009)
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2- CO2 & ENERGY
Conclusions & key messages

DRINKING BW HAS A VERY MARGINAL IMPACT ON 

YOUR ENVIRONMENTAL FOOTPRINT

Drinking is a vital daily need that represents only 3% of the carbon & energy 

footprint of a European

 Almost 90% of this impact is created by non-water beverages

BW has by far the lowest environmental footprint of the packaged beverages

You would have to replace it by another beverage to meet your daily hydration needs

AN ENVIRONMENTAL NON-SENSE ?

 NO GREENWASHING, NESTLE WATERS ACTS.

has developed the most accurate environmental assessment tool of the market

has reduced by 20% the weight of its packaging over the 4 past years

has reduced by 17% the energy consumption in its plants over the 4 past years

favors train & boat everywhere infrastructures allows

AN IRRESPONSIBLE COMPANY ?
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3.1- RECYCLING & PACKAGING - MEASURE  

Our main focus: PET

Source:

Nestlé Waters (2008)

Use of Packaging 
(in weight)
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3.1- RECYCLING & PACKAGING - MEASURE  

Bottled water: a highly visible waste, but…

HOUSHOLD WASTES

28 Mo tons (3.3%)

ie. 0.03%
of the total 

waste stream 

in France

Source:

ADEME – Ecoemballages 

(2004)

http://images.google.fr/imgres?imgurl=http://www.elysee.fr/elysee/root/bank_objects/DrapeauFranceBg.jpg&imgrefurl=http://www.elysee.fr/elysee/elysee.fr/francais_archives/les_symboles_de_la_republique/le_drapeau_francais/illustrations/le_drapeau_francais-illustration_3.57466.html&usg=___frYporLzmCNxba9ah1ESbDYadM=&h=167&w=250&sz=2&hl=fr&start=5&um=1&tbnid=JVPe2Y7ZeBcMRM:&tbnh=74&tbnw=111&prev=/images%3Fq%3Ddrapeau%2Bfrancais%26hl%3Dfr%26safe%3Dactive%26sa%3DN%26um%3D1
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3.1- RECYCLING PACKAGING – MEASURE 

PET is 100% recycable / Vittel FR

GHG emissions per liter
Vittel 1.5 L PET (31 g) / Sold in France

Source:

Global Environmental Footprint
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3.1- RECYCLING & PACKAGING - MEASURE  

Collection Rates worldwide

Canada

45%

USA

34%

France 

51%

Spain

15%

UK

21%

Italy

29%

Switz.

76%

Germany

70%

Belg.

67%

Russia

5%

South America

23%

Africa

21%

South-East Asia

26%Middle-East

4%

Oceania

22%

Japan

66%

Source:

from Global Environmental Footprint
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3.2- RECYCLING PACKAGING – OPTIMZE  

Communication to consumers

Poland Spring - USA

Valvert / Vittel - FR
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3.3- RECYCLING PACKAGING – ENGAGE

Promote collecting initiatives worldwide

http://images.google.fr/imgres?imgurl=http://www.lyceesaintmarc.org/rubriques/gauche/international/les-destinations/drapeau-usa-full.jpg&imgrefurl=http://www.lyceesaintmarc.org/rubriques/gauche/international/les-destinations/upper-saint-clair-high-school-pittsburgh-etats-unis&usg=__PrQqQE4P6yRT3R0qj-fXjtdPPsY=&h=383&w=640&sz=55&hl=fr&start=3&tbnid=hccI5fFrvR7AVM:&tbnh=82&tbnw=137&prev=/images%3Fq%3Ddrapeau%2BUSA%26gbv%3D2%26hl%3Dfr%26safe%3Dactive
http://images.google.fr/imgres?imgurl=http://public.sogetel.net/calepinbleu/drapeau_canada%255B1%255D.jpg&imgrefurl=http://public.sogetel.net/calepinbleu/&usg=__6rDtvJysAY2kEP4kiMoEiwmuPZg=&h=196&w=300&sz=25&hl=fr&start=2&tbnid=9S09SZfeq0D1-M:&tbnh=76&tbnw=116&prev=/images%3Fq%3Ddrapeau%2Bcanada%26gbv%3D2%26hl%3Dfr%26safe%3Dactive
http://images.google.fr/imgres?imgurl=http://carolinedurand.files.wordpress.com/2009/04/drapeau-chine4.jpg&imgrefurl=http://1word.fr/&usg=__HTZDz12pPLXuOurus9_7a_EGP4g=&h=398&w=600&sz=10&hl=fr&start=1&tbnid=38gKfyHrb2aaOM:&tbnh=90&tbnw=135&prev=/images%3Fq%3Ddrapeau%2Bchine%26gbv%3D2%26hl%3Dfr%26safe%3Dactive
http://images.google.fr/imgres?imgurl=http://www.bonnal.net/IMG/png/drapeau_bresil.png&imgrefurl=http://www.bonnal.net/article.php3%3Fid_article%3D66&usg=__COaQ_w6XOTRTy5WIsgylaMG_434=&h=350&w=500&sz=24&hl=fr&start=1&tbnid=U1WgKQAiJOrWtM:&tbnh=91&tbnw=130&prev=/images%3Fq%3Ddrapeau%2Bbresil%26gbv%3D2%26hl%3Dfr%26safe%3Dactive
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“Il magico mondo di Verino il burattino” è stato un progetto volto a 

sensibilizzare la Sicilia sul tema del Riciclo.

Organizzato in collaborazione con COREPLA e con il patrocinio della Regione 

Sicilia e del Ministero dell’Ambiente, ha riscosso un incredibile successo con 

oltre 200 articoli dedicati, sui maggiori quotidiani siciliani

3.3- RECYCLING PACKAGING – ENGAGE

Promote collecting initiatives worldwide

Nestlé Vera: Piano in Sicilia
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plastica in Sicilia
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3- RECYCLING PACKAGING
Conclusions & key messages

A TINY AND PART OF OUR WASTE STREAM… THAT 

IS NOT A WASTE!

Although very visible, BW accounts actually for only a very tiny part of the waste 

stream produced in a country

PET is 100% recyclable material

In contrast to other waste and plastics, PET benefits from developed and efficient 

recycling channels

When kept in the recycling stream, PET is stored energy. When thrown away it 

turns lost energy

A recycled PET bottle reduce up to 50% its environmental footprint in relation 

to one that is not.

NW strives for raising awareness of its consumers and developing waste 

collection initiatives worldwide to increase the rates of recycled PET

A MAJOR WASTE PRODUCER ?
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…on

PACK

LIGHTWEIGHTING

50 cl NAT

150 cl NAT 
(L4,7)

GHIACCIAIO

TRASPORTI

Nestle Waters & Environment

Un esempio in Italia: LEVISSIMA PROGETTO AMBIENTE

Sulle etichette
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50 cl NAT

Nestle Waters & Environment
Un esempio in Italia: LEVISSIMA PROGETTO AMBIENTE

Goccia dopo goccia per costruire la Brand Sustainable 

Image
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Thank you


